


SANDY THOMAS BOOKS 
1V FICTION CLASSICS 

Like a Daughter #29 
Mother & son check into a "fat farm" only to find it accepts only 
females! 
CONTEMPORARY 1V FICTION 

The Girl's Part #12 
From a part in �lay to a new role in life. Andy's feminization. 
TRANSVESTIA REVISTED 

Petticoats for Patrick #17 
Patrick's story of growing up with the women who encouraged his 
dressing up. 

1V SERIALS MAGAZINE 
Manicured to Perfection #1. 

In search of a job, Rob can only find work in a beauty parlor. Wfll 
he find happiness? 

Primping to Perfection #2 
Rob takes a job as a manicurist and must be one of the girls. For 
how long? 

Polished to Perfection #3 
Rob learns to handle life as a girl, finding new challenges and a few 
surprises. Will he find happiness as a female? 

SANDY THOMAS BOOKS: ORDER FORM 
� • 1Y Fiction Classics: .... LIKE A DAUGHTER #29 

.... HOLIDAY IN HEELS #71!, .... WOMAN-HOOD COMPLETED #27 .... WOMAN-HOOD #26 .... ONE OF THE GIRLS #25 .... HUSBAND TO HOUSEWIFE #24 ... PAUL: GIRLMODEL #23 . . . MY ,S��l 
THE BRIDESMAID #22 ... WOMAN'S WORK #21 ... THAT' A GIRL#20 .... TIT FOR TAT #19 . . .. NEAR MISS # 18 .... GOING A BROAD #17 .... DRESSED TO DANCE #16 ... FLIGHT OF FANCY #15 .... MAID UP#14 

.... ACTING LIKE A GIRL #13 .... ALL DOLLED UP #12 .... NOT ENOUGH GIRLS #11 . . . . SKIRTING THE ISSUE #10 .. JUST LIKE A WOMAN # 9  .. LIKE MOTHER, LIKE SON #8 .... MISS-ING PASSPORT #7 .... CHEERLEADER MASCOT #6 .. PAT GOES COED #5 .... SUBSTITUTE DAUGHTER #4 

.... MODEL HUSBAND #3 . :r .. ROOM FOR A CHANGE #2 
_:t_ • Contemfltary 1Y Fiction: .... THE G L'S PART #12 .... THE NEW GIRL #11 .... FRENCH DRESSING #10 .... VOW OF FEMININITY #9 
.... VIRGIN VOWS #8 .... CHANGING VOWS TOO #7 .... EXCHANGING VOWS (CTV#6) . . . . SKIRT FOR A FLIRT (CTV #5} . . . . UNIQUE CONCEPT/FLOOD (CTV #4) .... GOING TO THE BALL (CTV #3) .... SCHOOLING IN SKIRTS (CTV #2) .... CAN'T CUT IT (CTV #1) ".ii.. . Tvia Revisited fiction Series: .... PETTICOATS FOR PATRICK #17 .... FEMININE FORTE #16 .... MANNEQUIN #15 .... BIRTH OF BARBARA #14 
.... IDEAL MARRIAGE#13 .... CHARM SCHOOL#12 .... ACCEPT ANCE#ll 
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1V FICTION NARRATIVES 
(Books on AUDIO Tape) 

Holiday lo Heels #1 
The story of Dale wearing dresses for a school play. 

Hawaii lo Heels #2 
The continuin�story of Dale's vacation in Hawaii as a girl. 
VHS VIDEO TAPE 

Guys lo Gowns 
Two hours of the Miss V.I.P. contest including back stage and 
interviews with 20 ltUYS competing to be the most beautiful grrl. 

Where the Girls are Boysf 
Two hours of a contest where boys create the images of beautiful 
girls. Back stage interviews and more! 

Queens of the Pacific 
90 minutes of the Miss Asia California female impersonation con­
test. Over 20 beautiful contestants in swimsuit, costume and gown. 
SANDY THOMAS MAGAZINES 

I Became My Sister #1 (COMIC BOOK) 
Man learns how to live the life of his sister. FullX illustrated, comic 
book style. Also includes "Tebby, Teenage 1V. ' 

.... FASHION MODELS#io .... TALE OF TWO MOTHERS # 9  .... MARTIN TO MARION #8 

.... CHRIS TO CHRISSIE #7 .... "HE CROSSED THE LINE" *#6 .... CAN'T LICK 'EM, JOIN 'EM #5 .... HIS & HERS = THEIRS #4 .... PINKMIRROR*#3 .... IT'S ALL IN THE FAMILY #2 

.... FATED FOR FEMININITY #1 .... TURNABOUT .... SCHOOLGIRL IN THE SECRECT SERVICE .... LESLIE .... ACCIDENTAL MURDER .... FUND RAISER . :r. ADVENTURES INPETTICOATS 
_:t_ • 1Y Serials .... DESTINED FOR DRESSES #1 
.... DESTINED FOR DRESSES #2 .... DESTINED FOR DRESSES #3 
.... MANICURED TO PERFECTION #1 .... PRIMPING TO PERFECTION #2 
: : : : P�SHW �r��!;CTION #3 
.... HOLIDAY IN HEELS Audio Tape . : r . HAW AII IN HEELS Audio Tape 
_:t_ • 1Y VIDEO .... GUYS IN GOWNS 
.... WHERE THE GIRLS ARE BOYS . : r . QUEENS OF THE PACIFIC 
_:t_ • 1Y MAGAZINES .... I BECAME MY SISTER 
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only human, after all . 
Before we as individuals or as communities can find 
acceptance from society, we must first accept 
ourselves. If we want to be embraced by society we 
must first embrace ourselves. This won't happen 
overnight, neither individually nor communally . But 
as each of us are able to do so privately and then 
publicly we will eventually turn society around on 
this issue. As we begin to project a positive attitude 
about ourselves, others will begin to see us in a 
positive light. But if we continue to skulk about in 
the dead of night in shame, we will continue to be 
viewed with fear and loathing . The choice is ours. 
KYMBERLEIGH'S CLIPBOARD . . .  c o n tinued 
organization -- regardless of size -- is localization. 
Every group's membership has its own unique set of 
needs, and successful groups go about meeting that 
specific set of needs. Here in Los Angeles, where I 
am in my final term as President of Tri-Ess' flagship 
Alpha chapter, I find we have little similarity to 
PPOC, CHIC, and Feminine Image, even though we 
all serve a common "territory" .  Indeed, in addition 
to the four main groups, we have recently seen the 
creation of a couples-oriented group comprised of 
PPOC and Tri-Ess members called Ladies Knight 
Out, and also must acknowledge the presence of 
the long-running peer counseling/support groups 
Androgyny and PanSocial Center. All three of 
these organizations further complement the 
diversity of the existing "major" groups. I can't see 
HOW it would work if somehow all seven merged 
into one organization trying to service the same 
needs and concerns as the seven. 
Both Tri-Ess and Renaissance have long recognized 
the need for flexibility in the operations of its 
affiliates, and neither has a requirement to adhere 
to a constraining set of national policies for its 
chapters. Neither try to replace an individual 
chapter's local orientation with a national one. In 
short, neither is dictating what will be available for 
its membership. 
Compare this to the "mega-group" concept. If 
PPOC and Neutral Corner merge, what happens 
when one of Neutral Corner's local activities gets 
cancelled because PPOC (now the strong parent) 
doesn't see the need? Are they going to say "Sorry, 
but that's not the way we do things here"? Are they 
going to discard objections by the San Diego 
membership simply because there are more 
members in Orange County? For that matter, how 
long before San Diego meetings get cancelled 
because not enough Orange County members want 
to drive two hours further to attend? 
And if the situation was reversed -- if Neutral 
s · -

�l L ""'--: "1 l VOX POPULI . . .  Reade r letters -r !I---� , 
Re: "Cogito Ergo Fem" (Jan '93) : Were I fresh 
back from a mission my reaction would probably 
have been angry. because I am usually 
underweight, tired, and still haunted by the 
flashbacks of the horror and danger I have 
experienced. But I am presently safe in the U.K., 
and have regained the weight lost on the Eastern 
Europe mission, found time to relax and ease the 
stress. Even so, what Ms. Blackwood presents is very 
frustrating to me. 
What exactly IS an "organized respectable 

Corner had been bigger than PPOC to begin with -­
would Orange County's members be any happier 
being dictated to by San Diego? 
Similarly, what makes Boulton & Park's 
philosophies worth replacing a local group's 
philosophies with them? Will Ohio embrace Texas' 
dictatorship any differently than San Diego would 
Orange County's? 
No. We need to celebrate our groups' individuality 
-- those qualities and differences that make each 
organization a unique contributor to our overall 
community . Yes, we need to work together. We 
need more regional alliances such as MAGGIE and 
the four-group consortium that rotates 
responsibility for the "Be All" weekend. 
We need the Congress of Transgender 
Organizations as a central meeting point to share 
our differences and our similarities with each other, 
and as a way to find methods of working together 
as a national community. We need groups like 
Renaissance and Tri-Ess to bring smaller chapters 
with a common philosophy into closer sisterhood 
with each other. 
But we do not need "mega-groups". 
We have spent the formative years of our 
community learning how to work together without 
destroying the uniqueness of each other. Let us not 
now decide we cannot work together without that 
destruction. 

I F  YOU WOULD LI KE TO 

COMMENT ON ANY 

EDITORIAL OR ARTICLE 

APPEARI NG I N  

"CROSS-TALK" : 
You can write us,  fax us,  or send 

e-mai l through Cross Connection .  
See page 8 for instructions, 













































HotStuff HotStuf .................................................. tStuff HotStuff H 
otStuff HotStuff tuff HotStuff Ho 

ts tuff HotStuff H Edited by JoAnn Roberts uff Hot  Stuff Hot  
Stuff HotS tuff HotS tuff HotStuff HotStuff HotStuff HotStuff HotStuff HotStuff Hots 

"No thing so  n e eds reforming as  o ther peopl e 's h a b its . " 

Important Note for M.O.M:  Thanks for the video 
tape. I needed a two hour tape to save the 
premiere episode of D e ep Spa c e  N i n e. Oh, about 
your allegations; I don't deal in gossip, especially 
from anonymous sources. Even the guilty have a 
right to know who accuses them. If you identify 
yourself, we'll talk. Call me. 

.a.T.a. 

Calvin Klein thinks he' s onto a new trend, but 
we've already been there and done that. He's  
showing "his-n-hers" clothing. But, sweets, would 
you buy a CK gauze wrap skirt for $400? Not this 
queen! Go sell it to the grunge p o s e u rs . 

.a. T .a. 

Some transvestites could be in big trouble if 
research at the Monell Chemical Senses Center 
pans out. Researchers there are working on a 
human pheromone sex attractant. So, what 
happens when a M2F TV wears this stuff? Will he 
be so attracted to himself he'll never leave the 
house? We'll soon have a chance to test that theory 
when Erox, a newly created fragrance company, 
releases its first pheromone-based fragrance later 
this year. 

.a. T .a. 
So, ya wannabe a Beauty Queen? Then you jes 
gotta read Tiara : A n  I n s ider 's  G u ide  t o 
C h o o s ing a n d  W i n n ing Pagean t s. Written by 
pageant consultant Barbara Howell, you'll find such 
tidbits as how to choose a gown, how to master your 
smile, and preparing for the swimsuit competition. 
Budding BQs should write to Tiara Publications, 
P.O. Box 305, Whippany, NJ 07981 .  Send $19.95 plus 
$3 shipping & handling. 

.a.T.a. 
Is  an image consultant for you? Well, maybe. Do 
you want to look y our best always?  Do  you socialize 
a lot in public when crossdressed? Do  you want to 
make an impression on people? If yes, then 
perhaps an image consultant is for you. Costs range 
from $50 to $200 an hour and initial visits range 
from free to $250. Investigate carefully and ask for 
referrals before committing any money. 

.a. T .a. 
Being only slightly taller than the average genetic 
female, this Queen doesn't have problems finding 
pantyhose that fit, but some of my friends who push 
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six-feet in height often find the crotch about three 
inches lower than where it belongs .  If you have 
problems finding longer pantyhose, try Donna 
Karan or Hanes Ultra Sheer pantyhose. The latter 
comes in six rather than three sizes. 

.a. T .a. 
Every insomniac TV has watched the Victoria 
Jackson cosmetics "infomercial" by now, but are the 
products worth it? The introductory kit, with video, 
is over $95. A lipstick replacement is catalogued as 
"$14.95 retail," and "$8.95 wholesale." Yo !  That' s 
higher than fancy department store prices, 
especially when you compare dollars per unit 
weight. One product tester commented that the 
foundation provided was about one quarter the size 
of a comparable Clinique product, but the price 
was $25, almost seven times higher. 

.a. T .a. 

If you spot an ad for the "Party Doll" bra, save your 
money, I checked it out for you. For about $ 1 1, you 
get three sheets of silicone plastic backed with 
adhesive. The idea is to pull the breasts together to 
create cleavage and secure them in place with the 
tapes. Probably works fabulously if you have 
breasts to start with. For those of us who've 
avoided the Siren's call of estrogen, the Party Doll 
bra is a bust, if you get my drift. 

.a. T .a. 
Color is hot and your choices are greater than ever. 
Prescriptives has added 20 new eyeshadow shades 
to their current palette of (cont inued,  n e xt page) 

TRANSSEXUALS NOT HOMOSEXUALS . . .  c o n t 'd 

separate aspects of our personalities, transsexuals 
can he -- and they definitely are -- gay, straight, or 
bisexual, in the same proportions as the rest of the 
population. What your friend is trying to tell you is 
that she is a male-to-female transsexual, and that 
this female personality is attracted to males; 
therefore, she is a straight female. 
Present her with the best possible gift anyone can 
give her and accept her for what she says she is ... 
female; give her your personal support through the 
time of transition. I can assure you that she will 
need it and will forever appreciate it. 

[ Or ig ina l ly fr o m  Cross-Talk # 1 3  ( 1 99 0 ) .  This  ar t i c le  i s  

the  f irst i n  a series  of  four  ar t i c les  o n  sex u a l i ty myths . ] 







AN OPEN LETTER FROM"TH E PUBLIS HER  

The l ast few months have been rather hectic here at the "Cross-Talk" of fices . 
In the aftermath of the February issue's delay , Sandy Thomas opted to 
dissolve the joint venture under which we had been operating . 

I do not fault Sandy for her decision , and you will note that we continue to 
carry advertising for her fiction novels . However ,  her departure has left me 
wholly responsible for the production AND distribution of thi s  magazine . 
Thanks to Trish Anderson at Cross Connection and Anne Newkirk Niven at Arena 
Press , we have managed to get roughly back on a normal schedule and I do not 
anticipate any further delays in remaining on deadlines . 

However , I have been overwhelmed with the task of rebuilding the retail 
distribution network , and I would like to ask the help of our subscribers and 
the gender community organizations that receive " Cross-Talk" on an exchange 
bas i s . 

If you know of any gender community-related store or alternative bookstore 
that we can contact regarding the sale of " Cross-Talk" , I would appreciate 
your not only letting us know , but approach them directly asking them i f  they 
are interested . I have constructed a very attractive wholesale price schedule 
that is profitable for retai lers ( while obviously keeping enough profit here 
to keep us in business ! )  and I will be happy to send a sample copy and the 
schedule to any retai ler who is interested . 

Another way our subscribers can be of ass istance is  to approach their friends 
and correspondents in the gender community and ask them to subscribe ( or to 
at least pick up a copy every month at one of our retail outlets ! ) .  In  fact , 
we have special forms that you can use that will give you subscription credit 
for the referral . We sent a set of these forms to all subscribers at the end 
of last year , as well as to all new subscribers , and a set is  included with 
renewal notices . If you misplaced yours , or just want more , please write and 
ask for them . ( I  have plenty . )  

Of course , advertis ing revenue frequently makes it poss ible for us to keep 
our cover price and subscription rates down , and I have a special word of 
thanks for our advertisers , many of whom have been with us for a long time . 
Please -- whether you are a subscriber or a single- issue reader -- mention us 
when you contaact them so that they will know their support of " Cross-Talk" 
is beneficial to their business . 

I want to make certain you al l know that we are NOT in any danger of ceas ing 
publication . Nor will it be necessary to return to a newsletter format to 
continue . Whi le our cash flow situation is occas ionally in a quick-turnaround 
position , the bills are staying paid and we are not that far off from where I 
expected to be at this point in time . 

Many , many thanks for your continued support . I will continue to work hard to 
del iver a magazine worthy of that support . 

Love , Kymberle igh  

( P . S . : I f  you have any suggestions regarding the type of articles or  features 
you would l ike to see in  the future , please either write me at P . O .  
Box 944 , Woodland Hills CA 9 1 3 6 5 , fax me at ( 8 1 8 ) 3 4 7- 4 1 9 0 , or e-mail 
me through Cross Connection . )  
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